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Techniques of Propaganda

« Common media for getting across to
people the propaganda messages include

* news reports

* government reports

« historical revision books

« leaflets

* movies, radio, television

» Emails and blogs.
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< Name Calling
*+ General Terms
< Transfer

< Fine Print

+ Testimonial

< Plain Folks

<+ Card Stacking

+ Bandwagon
< Either/or fallacy
< Appeal to emotion

% Ad nauseum
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Types of Propaganda

Ad hominem:

Attacking the opponent
personally instead of
their ideas
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AD HOMINEM
(NAME CALLING)

“»Attacking the person not the idea

To avoid supporting their own
opinion, people will try and tear
somebody down as a means of

propaganda.
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Types of Propaganda

« Ad nauseam

tireless repetition of an
idea; slogan
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+ Repetition of a slogan

I'm lovin’ it.
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APPEAL TO EMOTION

% Stirs up strong feelings (positive or negative)

rather than giving logical reasoning. oo

T
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* Hate
+ Independence
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Types of Propaganda

« Appeal to Authority

Shows important people
to support a position,
idea, argument, or
course of action.





image14.png
Types of Propaganda

« Appeal to fear
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Types of Propaganda

« Appeal to Prejudice

Based on race,
ethnicity, social-class
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TRANSFER

< A talented person endorses product as related

fo talent.

An American Flag used as a back drop for

political event makes it seem patriotic to

support it.
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<+ A famous person says that he or she
likes or uses it.

Ask yourself:

How much so they really know
about ite

What do they gain from
promoting it2
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Types of Propaganda

Bandwagon:

This technique reinforces
people's natural desire to
be on the winning side.
This technique is used to
convince the audience
that a program is an
expression of an
irresistible mass
movement and that it is in
their best interest to join.
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BANDWAGON

+» Because everyone else is doing it, you should

too or you'll be left out!

« All the cool kids are doing it.
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Types of Propaganda

« Common man

The "plain folks™ or
"common man"
approach attempts to
convince the
audience that the
propagandist's
positions reflect the
common sense of the
people.





image21.png
PLAIN FOLKS

«Ordinary people say they like it or
support it.

+ Technique uses a folksy approach to convince
people to support it.

=
1" 7 59
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CARD STACKING (OMISSION)

<+ ¥ truth — key words may be omitted to slant the
message.

Unfavorable stats may not be

communicated

A company doesn't need to tell the whole
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EITHER/OR FALLACY

T

<+ Black-and-white thinking; only two

choice presented.

* You're either for it or against it!
* No shades of gray presented
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FINE PRINT

< Positive information in bold print; negative

information in small print.

Spalloneicillan

9 out of ten doctors recommend it!

may cause temporary loss of hearing and eyesight.
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AHBRIC! UNDER COMMUNISM!
ISeNAEE T WG
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IF YOU CANT ENLIST- INVEST

Liberty Bond

DEFEND YDUR COUNTRY
WITH YOUR DOLLARS

Lo New Horhs Anerican o2
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What is Propaganda?

nda is an a | to emotion,
RO e

It shares techniques with advertising and public
relations, each of which can be thought of as
propaganda that promotes a commercial product
or shapes the perception of an organization,
person, or brand.

Post World War Il usage the word "propaganda”
more typically refers to political or nationalist
uses of these techniques or to the promotion of
a set of ideas.
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« Propaganda techniques are the
methods used to spread ideas that
further a cause (political,

commercial, religious, or civil cause)

< Appeals to emotion, not intellect.

BT SOMETIES YOUMIGHT NAKE THE WRONG DECISONS,
COURASES, D THEN NHERE SHOULD WE 1
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WHY USED?

< To manipulate viewers'
reason and emotions

« To persuade you to believe
in something or someone 1. You must

< Buy anitem Youmuatiot
Q § You must ast .
T ¥ou mut

< Vote a certain way.

< Twist or distort the fruth






Propaganda
The meaning and usage in




